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THE YEAR IN REVIEW
The Fitzwilliam Museum’s bicentenary in 2016 was a
year full of celebrations, exhibitions and events which
successfully engaged our dedicated audiences and
raised our profile on the world stage. Our heartfelt
appreciation goes to our Bicentenary Business
Partners for their support of and involvement in the
year’s activities: TTP Group plc, ACE Cultural Tours,
Hewitsons LLP, Marshall of Cambridge, Rheebridge
and Sotheby’s.
Our bicentenary year saw the highest visitor
figures on record, with 437,105 people enjoying
the two major exhibitions COLOUR: The Art and
Science of Illuminated Manuscripts and Death on
the Nile: Uncovering the afterlife of ancient Egypt, as
well as our permanent collection, and taking part
in the programme of birthday and outreach events
throughout the year. We received high acclaim
across national and international media channels for
our exhibitions, academic research and acquisitions.

Dr Victoria Avery demonstrating the Castle Howard Cabinets to the public in Gallery 3.
© Martin Bond

In addition, Celebrating 200 years: The Fitzwilliam
Museum 1816-2016 exhibition ran throughout the
year, exploring the Museum’s sometimes colourful
past, present and future.
During the bicentenary year, the Museum also
secured four birthday acquisitions for our
permanent collection which was made possible
through successful appeals raising over £2.5 million:
the Castle Howard Cabinets, the Portrait of ClaudeArmand Gérôme, Admiral Russell’s Frame and Antonio
Colicci’s The Vision of Saint Francesco de Paola.

Tim Knox, Director and Marlay Curator, with Lois Hargrave, Director of Development,
and the Fitzwilliam Museum’s Bicentenary Business Partners.

Thank you for allowing us to achieve new heights
and reach more people, enabling our bicentenary
celebrations to have a beneficial and lasting impact
for Cambridge. We sincerely hope that you, too,
benefitted from the partnership with the Fitzwilliam
Museum and enjoyed the experience.
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EXHIBITIONS

Inner coffin of Pakepu in CT scanner at Addenbrooke’s Hospital

COLOUR exhibition hoarding on Trunpington Street

Death on the Nile: Uncovering the afterlife of ancient
Egypt (23 Feb – 22 May 2016)

COLOUR:The Art and Science of Illuminated Manuscripts
(30 July 2016 – 2 Jan 2017)

This exhibition was the culmination of ten years
of intense technical research which presented the
history of ancient Egyptian burial practice and coffins
from c. 4,000 BC to c. AD 300.The exhibition traced
not only the development of coffins over that period
but also Egyptian religious beliefs and featured a
conservation lab to demonstrate conservation
in action. Press coverage of the exhibition was
extensive and included stories of 3,000-year-old
fingerprints found on our Egyptian coffin and the
youngest ever example of a human foetus to be
embalmed and buried in Egyptian society. This last
feature received blanket coverage in the national
press (Times, Telegraph, Guardian, Independent,
Daily Mail and Daily Mirror) and internationally was
reported in America, Australia, China and Europe.

With over 150 illuminated manuscripts, miniatures,
artists’ painting tools and materials, COLOUR
showcased the Museum’s outstanding collection of
and world-class expertise in illuminated manuscripts.
The objects displayed included a strategic selection
from the Museum’s collection, the finest and largest
museum repository of manuscripts in the UK and
one of the most important worldwide, spanning six
centuries (10th-16th) and representing the leading
artistic centres of medieval and Renaissance Europe.
The exhibition showcased the advanced, crossdisciplinary research of the Fitzwilliam’s curators,
conservators and scientists, and their collaborations
with an international team of scholars. COLOUR
received five-star reviews in the national and
international press, glowing feedback from academics
in a range of disciplines, and overwhelmingly positive,
unsolicited comments from the over one hundredthousand visitors.

Lamp post banners and hoarding on Trumpington Street, Cambridge

In the COLOUR:The Art and Science of Illuminated Manuscripts exhibition
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BRAND VISIBILITY
Through hoarding on Trumpington Street, posters
displayed prominently throughout the city, London
and beyond, flyers, the Museum’s website, the
Exhibition Title Wall Panel and all publicity material,
your company name was visible supporting
high quality and ground-breaking research and
exhibitions.Throughout the year, we welcomed over
360,000 users to www.fitzmuseum.cam.ac.uk, many
to watch our ‘Object of the Month’ videos.
MARKETING AND MEDIA

Exploring the Armoury Gallery. © Martin Bond

The Museum’s experienced Marketing and Press
Team took advantage of every media opportunity
to put the Fitzwilliam and Cambridge on the
map, reaching all local and national media and
even The New York Times, CNN and CBS News.
The Fitzwilliam Museum’s print and online press
campaigns reach over £100,000 Advertising Value
Equivalent (AVE) per year and your company name
was included in all releases.

CORPORATE SOCIAL RESPONSIBILITY

CORPORATE ENTERTAINING

Your support as a Bicentenary Business Partner
allowed us to help demonstrate your commitment to
Cambridge and the region. We were able to deliver
our creative learning programmes of events and
curricula that are educational, exciting and thoughtprovoking for a variety of audiences, particularly
those who, for cultural, socio-economic or other
reasons, might not normally visit the Museum.These
programmes were delivered through outreach
initiatives and online services, reaching audiences
around the world. Our collaborations with other
Cambridge cultural organisations such as Britten
Sinfonia Academy, Cambridge Literary Festival and
Cambridge Trust showcased their links to and
use of our collections. In addition, our Learning
Team facilitated bespoke workshops and visits
for learning-disabled adults who are homeless or
vulnerably housed, adults with mental health needs,
adults at risk of social isolation, young mothers and
dementia sufferers and their care partners, among
many others.

Through the Bicentenary Business Partners’ Private
Reception on 29 September, two exhibition private
views with college dinners, discounted corporate
hire of our galleries and invitations to curatorial
talks and special events, the Fitzwilliam provided
the opportunity for your colleagues and clients
to engage with Museum staff and network with
Cambridge business contacts.

The Director saying a few words in Gallery 3 at the Bicentenary Business Partners’
Private Reception, 29 September 2016
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Thank you for your valued support as our Bicentenary Business Partner.
We look forward to welcoming you and your team to the Fitzwilliam Museum soon.
2016: OUR YEAR IN NUMBERS

437,105

visitors to the Fitzwilliam Museum

over

30,000 school children visited

14,000 adults took part in talks, tours,
workshops and other events

1 Royal Visit

Hill Arches, 1973, bronze. The Henry Moore Foundation,
in situ at the Fitzwilliam Museum

360,000

unique users to www.fitzmuseum.cam.ac.uk

£100,000

Advertising Value Equivalent (AVE) achieved
through press
Over

£2.5 million raised to acquire
4 anniversary objects

10,918

Tim Knox, Director, cutting the bicentenary birthday cake © Martin Bond

54,839

pieces of cake sold

Postcards sold

2

12

major exhibitions

“Object of the Month”
videos

9

1

temporary exhibitions special birthday cake

March “Object of the Month”: Merete Rasmussen’s Blue Twisted Form, 2011
part of the Goodison Collection on display in the Glaisher Gallery

CONTACT:
Tim Knox
Director & Marlay Curator
Fitzwilliam Museum
Trumpington Street
Cambridge
CB2 1RB
director@fitzmuseum.cam.ac.uk

Lois Hargrave
Director of Development
Fitzwilliam Museum
Trumpington Street
Cambridge
CB2 1RB
development@fitzmuseum.cam.ac.uk
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